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SIZE:  Bleed: na Trim: na Live: 10.875"x19.75" Mechanical is 100% of final

No. of Colors: 1C Type prints: Gutter: na LS:120  Output is 100% of final

CLIENT: Toyota Motor Sales

JOB TITLE: “Pledge” Newspaper Ad – Lentz

PRODUCT CODE: 100000-CP_

AD UNIT: PBW Non-Bleed

TRACKING NO: TMS-PM0711NPAB

PRODUCTION DATE: February 2010

MECHANICAL NUMBER: ______________

SHOT NO:   

PROOF NUMBER ––––––––––––– SPECIAL INFO:  

EXECUTIVE CREATIVE DIRECTOR: M. McKay

CREATIVE DIRECTOR: R. Jacobs

ASSC. CREATIVE DIRECTORS:

COPYWRITER: R. Conklin

ART DIRECTOR: Z. Richter

PRINT PRODUCER: L. Alper-Kramer Ph: 310.214.6347

STUDIO ARTIST: M. Machin Ph: 310.214.6175

 BY DATE W/C DATE

Project Manager
Print Producer
Studio Manager
Production Director
Art Producer
Proofreading
Art Director
 •Chief Creative Officer
 •Exec. Creative Director
 •Creative Director
 •Assc. Creative Director
Copywriter
 •Assc. Creative Director
Product

 BY DATE W/C DATE

Diversity Review Panel

Assist. Account Executive

Account Executive

Account Supervisor

Management Director

CLIENT

Ad Mgr./Administrator 

National Ad Mgr. 

VOG

Corp. Mgr., Mkt. Comm. 

V.P. Marketing 

Legal/Product

TMS Diversity Binder
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Toyota Customer Experience Center:

1-800-331-4331
©2010 Toyota Motor Sales, U.S.A., Inc.

*Based on R. L. Polk & Co. U.S. Vehicles In Operation registration statistics 1989-2009, as of January 1, 2009.

To fi nd out all the latest information about the recalls, please visit:

toyota.com

More than 70 years ago, Toyota was founded with one mission in mind — to provide our customers 

with the safest, most reliable vehicles in the world. That’s why 80% of all Toyota cars and trucks sold 

in the United States over the last 20 years are still on the road today.*

We’re proud of our heritage and recognize that, lately, we haven’t lived up to it. All 172,000 Toyota 

employees and dealership personnel in North America are working around the clock to make things 

right for you and earn back your trust.

We’ve launched a comprehensive program, led personally by our President, Akio Toyoda, to improve 

quality controls worldwide — from when we design your vehicle to the day you stop using it — and 

respond more effectively when there’s an issue. 

Here’s what we are doing:

1.  We are launching a top-to-bottom review of every process related to quality in design, production, 

sales and service, and verifying the causes that prompted our recent recalls.

2.  We’re improving communications with our customers to gather information faster and further 

strengthening our dialogue with our regulators.

3.  When we learn about a problem our customers are experiencing, we’ll investigate without delay, 

and we’ll quickly address any safety issues we fi nd.

4.  We’ll ask outside experts to confi rm that the enhanced quality controls we’re putting in place 

conform to best industry practices.

At Toyota, we have always believed that continuous improvement — doing better every day — is 

the best guarantee of success. And we believe that the best companies learn from their mistakes. We 

know we need to do better. We are committed to doing just that. 

Sincerely,

Toyota’s
Pledge
To You.

Jim Lentz

President and Chief Operating Offi cer

Toyota Motor Sales, U.S.A., Inc. 


